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CREATIVE AND CULTURAL INDUSTRIES



Purpose and Context
The creative and cultural industries are now recognised as
being a major asset for developed economies worldwide, and
the UK recognised as a world leader by virtue of the rich and
diverse cultural and creative excellence entrenched in
several towns and cities. The UK's industrial Policy
Building a Britain Fit for the Future and the more recent
creative industries 'sector deal' recognises and celebrates
the UK's achievements in creative and cultural fields and
places them squarely within its strategy for economic growth
and improved quality of life.

Whilst London's position as a global powerhouse in creative
and cultural expertise remains, it is clear that several leading
cities including Birmingham, Bristol, Leicester, and
Manchester have positioned themselves at the forefront of
the UK's creative and cultural growth. Thousands of creative
studios have made these cities their home, and in cities like
Leicester with 30,000 creative workers, a rich ecology of
creative and cultural activities have flourished. Leicester's
growth of design, visual and performing arts, and digital
services have accelerated, buoyed by the diverse and
practice-based expertise at De Montfort University, the rich
textiles heritage of the city, and the City's investment in
growing both its cultural and creative credentials. The City's
investment in creative training and education at De Montfort
University and City College in particular, and its investment in
creative business support through university innovation
centres, the LCB Depot, as well as, Waterside and Dock/
Space Centre areas are significant for growing Leicester as
a creative city.

The purpose of this colloquium is to engage in and advance
intellectual and practitioner debate at the intersection between
creative industries, culture, technology, and the city, and to
bring together academics in a more dynamic setting to develop
interdisciplinary working, which will result in internationally
recognised research outputs:

1. Showcase De Montfort University's skills in
creative and cultural industries
2. Engage in and advance inernationally significant
contributions to the creative-cultural-technology-
business fields
3. Encourage inter-disciplinary working to create
internationally recognised research niches
4. Provide a supportive environment for staff to
develop research, especially in internationally novel
ways

De Montfort University's Creative and Cultural Industries Group
is uniquely positioned to advance thinking at the intersection
between creative industries, culture, technology, and the city.
Bringing together more than 27 academics from 3 faculties, the
Group advances its own brand of practice-based research;
working closely with the City's stakeholders to address current,
practice-based issues in sectors and communities. Promoting
our City of Leicester is seen not only as a key strategic goal of
the university but also a key goal of our group.

Rachel Granger,
Creative and Cultural Industries Research Group



The Venue
The Cultural Quarter

Reflecting De Montfort University's civic role in the city and
its commitment to practice-based research and teaching, this
year's colloquium will be held in the heart of Leicester's
former textiles and shoe district, the Cultural Quarter. The
Cultural Quarteris home to the City's large creative and
cultural community, and benefits from the co-location of
Makers Yard, Curve, Leicester Print Workshop, Phoenix
Square, and the LCB Depot complex. It is home to a number
of music and arts venies, including the Two Queens Gallery
and nearby StudionAme, Echo Factory, Sound House, and
the Shed, and home to several events including St George's
Day celebrations,the Indian Summer Festival, the Spark
Festival, and Bring the Paint Festival.
It seems only fitting that our colloquium should be based in
the heart of this rich creative and cultural activity.

Some Bright Spark
Our main programme will be based in the co-working and
design studio of Some Bright Spark, on the corner of Yeoman
Street and Halfford Street. This will be the main location for the
panels, whilst the break-out spaces and coffee/food will be
based at the LCB Depot. Some Bright Spark epitomises the
international excellence of many of leicester's digital and
design studios.
Some Bright Spark
Design and Lve Events Agency 33 Yeoman Street, LE1 1UT
https://www.somespark.co.uk

LCB Depot and Gray's Cafe
The former bus depot of Leicester is now home to a multi-
purpose arts and creative enterprise complex with its own art
gallery, meeting rooms, managed work spaces, and the Grays
Cafe. The LCB is home to the City's business growth team for
the creative industries, and manage the LCB, Makers Yard,
The Phoenix, and Dock. The depot and Grays Cafe will provide
the break-out space and eating/social areas for the colloquium
programme.
LCB Depot
31 Rutland Street, LE1 1RE
https://www.lcbdepot.co.uk





Thursday 31st May 2018

10.00 - 11.00 Welcome 12.30-13.30 Lunch (LCB Depot)
11.00 - 11.00 Panel 1 - The Role of CCIRG 13.30-14.30 Peer-to-Peer
11.00 - 11.30 Break and Networking 14.30-17.30 Research Planning
11.30-12.00 Leicester's Creative Talent Plan
12.00-12.30 Panel 2 - Researching Cultural Impact 17.30 Manhattan - Drinks

The Programme

Friday 1st June 2018

9.30 - 12.30 Writing Retreat (LCB Old Gallery)



Chair - Rachel Granger
Panellists - Tracy Harwood, David Rae, Emily Baines, PInky Bazaz

Panel 1 - Role of CCIRG

Reflecting on the work of the CCIRG over the last year, the panel considers to what extent the
current strategy of the CCIRG is fit for purpose and what the role of the research group should be.
The panel will consider the current strategic goals of the research group, its successes and failures,
and its relationship with other research centres, as well as external relationships with the city and
creative practice. It also considers the environment in which the group operates including the enewly
established 'research centres' within DMU and emerging roles within the university and within
associated creative and cultural discourses.

The current strategic goals of the CCIRG are:
1. The Creative City
2. Creative Business Ecologies
3. Culture and Heritage
4. Creative Technologies and the City



Chair - Rachel Granger
Panellists - Ruth Jindal, Emily Baines, Laura Parsons, Fi Donovan

Panel 2 - Cultural Impact

Whilst the The creative and cultural industries continue to grow worldwide and have become a source
of infinite fascination. In the UK they are worth in excess of £97bn to the economy each year and are
to some extent the UK's excellence in creative and cultural industries are internationally unrivalled.
They exert a pervasive force on all aspects of the economy and society, and are a melting pot of rich
ideas and scholarly and political debate. As such they offer a nexus for engaging in contemporary
critical studies in several disciplines including urban studies, policy management, economics and
business management, law as well as the technocal areas of art, design, multimedia etc.

Yet, how much is really known about their impact? The notion of value is often expressed in financial
terms whilst the notions of symbolic value and intrinsic impact, as well as tacit understandings are
excluded from the mainstream. Drawing on Cunningham's (2001) argument that creative and cultural
industries are indeed a concatenation, how well informed are we about the impact of these diverse
forms? What measures could be designed and implemented to capture and valorise a much wider
impact to cities, in communities, and with other sectors?



Peer-to-Peer Discussions

Emily B -- Ruth J

David R -- Tracy H

Sara M-G -- Jennifer G-C

Fi D -- Laura P

Sophina J -- Jenny W

Pinky B -- Regina F

Rachel G -- Malika K



Research Planning

Working in pairs or working in small groups, talk
through and begin to set your research goals.
These might include thinking through problems
that currently prevent your research activity,
thinking about emerging intrests, or thinking about
research commitments of different groups or
centres.

A starting point might be to reflect upon where
you are on the research journey and to discuss
research interests. Set some goals that you will
commit to.

Possible topics to discuss:
Your RIA submission and commitments
Achieving the right balance between teaching
and research in practice
Using time constructively
Identifying critical friends
Knowing where and when to publish
Negotiating the REF journey and positioning
yourself to think beyond REF
REF, TEF, and KEF - and institutional
requirements/processes



Some Considerations
Practice -led and -informed Teaching
Having Impact - local, international
Establishing a Research Portfolio
Project Ideas - seedfunding, mainstream funding
Securing Funding - the team, your reputation, your track
record
Novel Conceptualisations or Empirical Case Studiies
Establishing a Publications Record
Publishing Your Work - Peer Reviewed? 2, 3 or 4 star?
Which Journal? Establish a relationship with a journal
Raising Your Profile - Impact, citations, research profile
Establishing Gravitas - individually or through a champion
Getting involved - locally, internationally
Presenting at Conferences
Establishing a network - research platforms
Developing Skills through Reviewer Roles - funding councils/
agencies and journal reviewers
Getting Experience - writing in teams, research project teams
Editorial roles - in journals
Chairing Research Degrees
Examining Research Degrees
Supervising Research Degrees
Mentoring, Leading, Critiquing



The Participants


















